
#FORTHELOVEOFBATH

A social media campaign to remind the community of our shared love for Bath



CONTEXT

LATE JUNE 2020

Challenges:

• Financial challenge for downtown businesses 

• Challenge of keeping citizens safe for our City

• Multiple perspectives on how to reopen 



THE QUESTIONS WE 
WERE ASKING

• How could we promote our downtown in a way that met 
all potential customers at their level of comfort?

• How quickly could the City pivot to do what needed to be 
done, in a City Manager/City Council model that tended to 
be very slow moving?

• How could Main Street Bath maintain its relevance and 
show its value when all of our summer events and 
promotions were cancelled?



INITIAL REACTION….



BUT WE NEEDED 
SOMETHING 
STRONGER

We needed a promotion that:

• Encouraged people to stay safe, shop local, and be 
kind

• Leveraged the City’s willingness to pivot quickly in 
response to macroenvironment changes and 
challenges

• Showcased the value of Main Street Bath as a 
platform and a lynchpin for partnerships



A MORE EFFECTIVE 
MESSAGE

For the love of Bath

• Stay safe

• Shop local 

• Be kind



#FORTHELOVEOFBATH

Why love?

• Emotional connection vs. transactional relationship

• It’s how many of us feel about Bath

• And the survey said…





#FORTHELOVEOFBATH

WHAT IS IT?

• Social media campaign based on a hashtag contest

• Objective:

• Get people to think about and visit Bath 

• Reconnect with our tribe over their love of Bath as we 
safely open for business

• Remind ourselves to be kind in these difficult times

• We partnered with every possible entity in Bath to 
execute this as a team to extend the reach of the 
message as far as possible



CITY RELATIONSHIP STRONGER



NEW PARTNERSHIPS



BARRIERS DESIGNED & PAINTED BY 

JACK, 19
WEBSITE PROGRAMMED BY 

DALTON, 15

NEW GENERATION OF VOLUNTEERS



1000+ POSTS





FOR MORE INFORMATION

Amanda McDaniel, Director, Main Street Bath

director@visitbath.com

Sally Johnstone, VP, Main Street Bath

sally@reachadvisors.com


